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CAMPAIGN PRECIS

The Agency
Meets Emyvale 

Research  
Begins 

Build Brand
Awarness 

Create Content
Calendar & Brand

Book 

Influencer List
Created   

Second Sunday

Social Media
Content

Generated 

Emyvale Golf
Launches 



CAMPAIGN SUMMARY

The team was able to execute these campaign goals through brand
pop-ups, media pitches, photoshoots, and content calendars. 
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OUR EFFORTS: IN MOTION

https://docs.google.com/spreadsheets/d/1J-7m4rbvk0e1cnOgj9IHQE870h-a6MMapbouSzimf1E/edit#gid=0
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RECOMMENDATIONS

Extra help! 

Types of Content to Prioritize

Networking

Stay Consistent

Stand out!



Unexpected Challenges

LESSONS LEARNED

Challenges & Opportunities

Connecting With Audience 

Factors to Success

Most Signifigant Impact

Most Important Lesson 

Application of Lessons 




