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CAMPAIGN SUMMARY
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The team was able to execute these campaign goals through brand
pop-ups, media pitches, photoshoots, and content calendars.
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people are racing to make their apparel more stylish for women entering the golf world some

s (Mg Maeve Gallivan brands that are trying to make these products include Sierra Madre and Addison Bay.
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https://docs.google.com/spreadsheets/d/1J-7m4rbvk0e1cnOgj9IHQE870h-a6MMapbouSzimf1E/edit#gid=0

EMYVALE SECOND SUNDAY
BUDGET REPORT IDEA

CLOTHING RACK:

WHITE, GOLD, AND BLACK COLORS
OFFERED
TABLECLOTH:

LARGE COLOR SELECTION

HANGERS:
PINK AND GREEN COLORS TO MATCH
BERAND APPEARANCE

BUsINEss CARDS:
Mo0O-50 CARDS:

VISTA PRINT-100 CARDS:

BUDGET REPORT

MINI PUTT-PUTT:
INCLUDES FLAG, BALLS, GOLF
PUTTER

@ FrROM LAUNCH
TIME TO
YESTERDAY, THE
DATES BEING
FEBRUARY 6™

THROUGH APRIL

28™, A TOTAL OF
$3,015 IN SALES.

CusTOM BANNER:
36"W X 78"H FRAME & CASE
ACE DISPLAYS
EMYVALE GOLF BALLS:

THEMED GOODIES:
AMAZON CHOCOLATE GOLF BALL

PARTY FAVORS
@ AVERAGE ORDER

VALUE IS $134.19
@ $2,502 ONLINE

GOLF CLUB PENS:
12 cOuNT

TENT AND TABLE:

STORE SPEAKER:
SECESSIONS OR TOTAL BUDGET GIVEN:
VISITS

TOTAL BUDGET SPENT:

COST

$29.99

$17.99

$15.99

$14.99

$21.00

$59.99

$172.80

USED FROM GIVEAWAY

$13.65

$7.99

PROVIDED
PROVIDED

$350.00
$333.39




RECOMMENDATIONS

INTERNSHIP

(D —— =

Extra help!
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Types of Content to Prioritize
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Networking

CONSISTENCY
IS MORE IMPORTANT
THAN PERFECTION

Stay Consistent

() —— e8id

Stand out!
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THANK YOU FOR EVERYTHING!




