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Brand Refresh: strengthen the foundation’s identity to support
increased awareness, visibility and support.

Social Media Presence: seize social media opportunities and
create consistency and organization surrounding content curation
and distribution.

Virtual Posture and Position: ensure access to accurate brand
information and cohesive visual presence across virtual platforms.



Brand Refresh



Logo Progression 



Social Media Presence



Results 



Results 

Brand colors
Updated logo 

icon

Bio change

Updated logo icon



Website Schema Suggestions 



Recommendations 
Update website

Hire an Intern or student that can receive credit for work efforts

Continue to engage with other organizations and people on IG and Facebook

Find opportunities to make video content 

New email with correct name

Utilize a platform that posts for you - ex: Hootsuite

Organize events to increase community recognition



Lessons Learned 
You can never overcommunicate.

Productive conversation and growth happen from
client pushback.

Patience is key during the creative process.

SWOT analysis sets the foundation for rebranding. 

Starting from scratch enables creativity. 

You have to work with what you have. 

Prioritize in-person teamwork. 

Stay mindful of the timeframe. 



Over the course of this year we enjoyed building our relationship with
this incredible foundation. It has been such a rewarding and educational
experience. We have had a pleasure getting to work with you. We want
to extend our deepest gratitude for your trust, patience and help as we
navigated through this year.



Appendix

Brand book  Content calendarWebsite mockup

Social media posts templates


